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Oregon’s Emerging Industries

o 2022 Oregon Legislature authorized funding for 
Business Oregon to conduct analyses of emerging 
industries

• Organic Agriculture and Organic Food Products 

• Cannabis

• Commercial Music

• Ocean Resources and the Blue Economy

• Live Performance 
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Team
o NERC Research Team:

• Jenny Liu, Ph.D.

• Stephen Marotta, Ph.D.

• Emma Brophy

• Rohan Khanvilkar

• Hyeoncheol Kim

• Business Oregon

• Industry Advisory 
Groups
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2022 Oregon Music Census



2022 Oregon Music Census 
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Commercial Music and Live 
Performance Industries –
Conceptualization to 
Quantification to 
Understanding



Commercial 
Music Industry
Conceptual 
Diagram
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Commercial Music 
Industry Conceptual 
Diagram to NAICS 
Conversion
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Live Performance 
Industry Conceptual 
Diagram
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Live Performance 
Industry Conceptual 
Diagram to NAICS 
Conversion
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Data Processing 
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1. QCEW establishment level data (2017-2021)

2. MusicOregon industry ecosystem → Industry 
Conceptual Diagram → NAICS industry codes

3. Match MusicOregon and IVC database with QCEW 
establishment list

4. Categorize NAICS sectors that fully or partially belong 
to Commercial Music or Live Performance Industries

5. Manual filtering of major NAICS sectors 



Commercial Music –
Trends of 
Employment and 
Wages by Sector
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Creator
10,308

Production 
of Content

7,989

Distribution 
& Marketing

1,557

Live 
Performance

3,035

Organization
37

Employment by Sector

Commercial Music Industry – Economic Impact Analysis

Attendee off-site spending rough estimates



Qualitative Research Findings
o Music communities/networks are the primary strength
• E.g., networks can accelerate businesses  

o Pay/wages (esp. for performers) is the primary challenge

• Wages stagnant since 1980s

• Performers absorb costs (e.g. travel)

o Venue-related challenges 

• All ages venues; rising costs; licensing; noise 
ordinances/abatements; contracting; parking

o COVID-19-related closures

• Many challenges (performers/venues), some 
opportunities (manufacturers) 
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Key Takeaways



Opportunities and Strategies
o Establishment of an Oregon Music Office

• Interface with policy makers at local 
and state levels

• Coordinate with future researchers 
and data collectors

• Foster community building within 
industry

• Facilitate grant or permit applications

• Assist in ordinance compliance or 
contracting

o Grants and incentives may be necessary

o Ongoing research in both qualitative and 
quantitative fronts to build on this 
baseline study
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Thank you!
Jenny H. Liu, Ph.D. 

jenny.liu@pdx.edu
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Figure 4 - Distribution of Gross Personal Income by Gender Identity (for 2022)

2022 Oregon Music Census 
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Commercial Music –
Growth Subsector Identification & 
Occupational Analysis
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