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Oregon’s Emerging Industries

o 2022 Oregon Legislature authorized funding for
Business Oregon to conduct analyses of emerging
industries

« Organic Agriculture and Organic Food Products
« Cannabis

« Commercial Music

« Ocean Resources and the Blue Economy
 Live Performance
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2022 Oregon Music Census

Figure 1 - Geographic distribution of 2022 Oregon Music Census responses by county
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Artist Estimated Gross Income (Personal)
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White/European
Origin
80%

Self-ldentification of Race and Ethnicity
(% of Responses)

2%

Two or more Asian or Asian

races
7%

|

2%

American

Black, African or
African American

‘/

2%
Hispanic / Latinx
3%

Middle Eastern or North

\

Prefer to sel/-describe: Prefer not to

say
4%

African
0.3%

Native American
or Alaska Native
0.3%

Self-ldentification by Gender Identity
(% of Responses)

mFemale m®mMale ®=Non-binary mPreferto self-describe

68.5% 69.3%
26.1% 24.8%
4.5%
. 0.9% 5% 2.4%
] N
Musician Only Muscian w/ Commercial Venture
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Commercial Music Industry

Commercial

Creator Production of Content
IVI u s i c I n d u St r Music production | Instrumentsand | Artist Support . Education
y + Sound recording | Gear i Professional Creative Services |+ Music
» Producing ' » Manufacturing i Services - Design ' instruction
+ Audio engineers |+ Retail |+ Artist + Video = Music camp
CO n ce pt u a I * Mixing/Mastering |+ Repair/Rental . management . Screenprinting | * Conservatory
» Music arranging » Music creation * Accounting - Photography !
Diagram T conference i Tradehow |4
+ Composers . . . .
- Performers Distribution & Marketing
+ Lyricists L. . . L. L. . . 0
« Vocalists Distribution/Licensing Distribution/Monetization | Music Media o
* Instrumentalists * Record label * Manufacturing * Broadcast a
« Other creators + Publishing i+ Merchandise '+ Radio c
» Licensing (CDs, vinyl, downloads, creator’s goods) + Social media 3
(Sync, mastering, i+ Advertisers and promoters i« Digital media 2
etc.) .+ Digital service providers [DSP] i+ Other platforms

| (Spotify, YouTube, TIDAL, etc.) | (video, websites, etc.)

Live Performance

Live Music Live Event Production Miscellaneous

+ Venue-related setting - Stage engineers * Retail
(venue operation, .« Sound and lighting i+ Tourism
ticketing, security, etc.) | + Promoters i« Transportation
* Music venue i« Other production support i+ Lodging
(mixed or dedicated | (rehearsal, design, booking, instrument, i

wardrobe, etc.)

\ venue)
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Production of Content

C < I M H Music production Instruments and Gear Artist Support Education
O m m e rc l a u S I c 512240 Sound Recording | 339992 Musical Instrument Manu. Agents and Managers for | 611610 Fine Arts Schools

Studios MG st = 711410 Artists, Athletes,
Record Production 451140 VR nsTIMCHE A0 ' Entertainers, and Other
512250 Supplies Stores ' A
and Distribution ‘ ' Public Figures
Other Sound Elecyical Apparatus and i Other Accountin
i aoun Equipment, Wiring Supplies, | 541219 2

° . and Related Equipment |
Diagram to NAICS P | o e
on ureand | X A ' er Business
512110 0 oroduction | 453310 Used Merchandise Retailers | (561499 P oort Services
Other Personal and HH Goods | 541430 Graphic Design Services

° :
( : onversion 811490 g epair and Maintenance -
All Other Consumer Goods 541922 Commercial Photography

532289

Rental 561920 Convention and Trade
Audio and Video Equipment Show Organizers

Manufacturing

512290 Recording 423610 Services f

334310

Commercial Music Industry

Creator ; Production of Content
Mln- production Imlruz:nh and Artist Support E ld:n;un o = 2 - \
+ Sourd recersng =~ an::u Cwt Svioms.  + Music
/~  Creator e, R R Distribution & Marketing
b e ] ekl (e gl meom P e . . 3 ais . oiiicag . "
Srotaniions iidiang Protessiona o s e ‘ Distribution/Licensing Distribution/Monetization Music Media
Musicians
v oot Distribution & Marketing 512230 Music Publishers E 512120 Motion Picture and Video Distribution \ 516110 Radio Broadcasting Stations
Theater Companies and - <orsd Music Media Record Productionand ! Manufacturing and Reproducing Magnetic and - Television Broadcasting
71110 (o er Theaters ;. * —g > Magendee’ T 312250 pc¢ribution ! Sty Optical Media - 516120 ¢ ions
ey |+ Ao wdpie |\ Dymimets ! 44-45 Retail Trade | 515210 SPecialty television (e.g.,
711130 Musical Groups and Artists - " oo Yorhon TOK. ) i | 443142 Electronics Stores , music) cable networks
' . .
- Live Performance Other Miscellaneous Durable Goods Merchant ' Internet Publishing and
711510 lvrcdependenr:’t ::;s“' Uve Musie Uve Event Production Miscellanesus E 423990 Wholesalers | 519130 Broadcasting and Web
riters, al ormers * Vot + Stage ngreens . i - i Z -
\ . iyt Rl DB o TS b~ {5418 Advertising, Public Relations, and Related Services ! Search Portals /
HOAONG, a0ty eic ) * Promoters * THNOORNON '
. M + Ol producien seppont * Lodgrg ' '
:wa«u '-m::v\ Bookng Patravert. N

Live Performance

Live Music Live Event Production

Other Commercial and Industrial
532490 Machinery and Equipment Rental and

711310 Promoters of Performing Arts, Sports, '
" Leasing

and Similar Events with Facilities

711320 Promoters of Performing Arts, Sports,
and Similar Events without Facilities

722410 Drinking Places (Alcoholic Beverages)
72251 Restaurants and Other Eating Places

541330 Engineering Services
541490 Other Specialized Design Services
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Live Performance Creative Support ~ +

* Design + Professional Support
Industry Conceptual : Prolography [ Accounting
. - Miscellaneous |+ Management
D I a g r a m (video, screen, etc.) \

, - *Venue-Related

Professional Creator *» « Property owner/landlord

* Venue management and
operation (ticketing,
security, etc.)

* Musician

» Performing arts group
+ Individual artist

* Other performer

» Performance Production

Education
. . + Stage facilities
‘ (I:lrftsslcrﬁEZic;o'cultural ‘g Live * Producer
activities, et::.} g Performance 22;::11 ::\d lighting
g' IndUStr.y = Other production support
” (rehearsal, rental, etc.)

On-site Spending . b f * Performance Setting

+ Ticket purchase Consumer/ Marketing and Promotion + Instruments and gear

+ Activity participation Attendee « Promoter . (F';‘arrgleng\zardrobe
| e andbeverges
. N - * Media
Off-site Spending .
* Retail - —————— ' —Support organization
+ Transportation i Organization - (IVC, MusicOregon, etc.)
* Lodging | " i — Non-profit organization
+ Miscellaneous i (charities, religious and/or cultural orgs, etc.)
+ Tourism

Miscellaneous — Governmental support
{ (Cultural Trusts, subsidies, ordinances,
{ incentive programs, etc.) 12




Professional Creator Creative & Professional Support
711110 Theater Companies and 541219 Other Accounting Services

Dinner Theaters 541214 Payroll Services
° 711120 Dance Companies 541430 Graphic Design Services
lee Pe rfo r m a n ce 711130 Musical Groups and 541922 Commercial Photography
l Creator Artists 541820 Public Relations Agencies
711190 Other Performing Arts 561499 All Other Business Support Services
I n u St ry CO n C e pt u a ' Companies 561920 Convention and Trade Show Organizers
‘ 711510 Independent Artists, 711410 Agents and Managers for Artists, Athletes,
o * Writers, and Performers Entertainers, and Other Public Figures
Diagram to NAICS o
of Education
° *
CO nversion R 611610 Fine Arts Schools
L 4
Creative Support . ..
+ Dosgn +Professional Support
* Photograghy
* Supporting artets * Accountng
" e s o) f— Venue & Production Production & Performance Support
* Venue-Related
e ] N ——— 711310 Promoters of Performing 339992 Musical Instrument Manufacturing
* Darliming i oty s —— Arts, Sports, and Similar 334310 Audio and Video Equipment Manufacturing
ORmpebmer. ’ \ 3 Events with Facilities 334613 Blank Magnetic and Optical Recording Media
Sicagen ) = 711320 Promoters of Performing Manufacturing(3]
e § e Beeres Sorees smamw Performance Arts, Sports, and Similar 334614 Software and Other Prerecorded Compact Disc,
industry W nen V Events without Facilities e e Moprosone
> ' enue 722410 Drinking Places (Alcoholic Magnetic and Optica a »
Aty 1 f . Performance Satting Beverages) 423610 Electrical Apparatus and Equipment, Wiring
fom 2l o C / nd . and gour Supplies, and Related Equipment Merchant
4 patcoaton Attendoe * Promter By rsrenll 72251 Restaurants and Other Wholesalers
Off-site Spending . e B Eating Places 423990 Other Miscellaneous Durable Goods Merchant
+ Rutad ~ Suppont organzation
+ Trarsportaton Organization ~ (1vC. MuscOrogon, etc.) Wholesalers
:E"“ f " (charties, rekgious andior culral crgs. ekc.) Ma'keﬁng & 443142 Electronics Stores
Miscubaneous - Ooverments gt . Promotion 451140 Musical Instrument and Supplies Stores
popens. 90) 5418 Advertising, Public 453310 Used Merchandise Retailers
- Relations, and Related 532289 All Other Consumer Goods Rental
“ Services 532490 Other Commercial and Industrial Machinery and
L 711310 Promoters of Performing Equfpmef“ Renta.I and Leasing
® Arts, Sports, and Similar 541330 Engineering Services )
- Events with Facilities ::i::g g::e' zpecxahzled 29:'8" S:"l’:zsood o o
. er Fersonal an ouseno: S Repair an
813910 Business Associations 711320 :::‘gszz:f;zﬂs‘::;';g Maintenance
813920 Professional Organizations Events without Facilities
813930 Labor Unions and Similar

Labor Organizations
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Data Processing

1. QCEW establishment level data (2017-2021)

2. MusicOregon industry ecosystem - Industry
Conceptual Diagram - NAICS industry codes

3. Match MusicOregon and IVC database with QCEW
establishment list

4. Categorize NAICS sectors that fully or partially belong
to Commercial Music or Live Performance Industries

5. Manual filtering of major NAICS sectors
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COmmerCiaI Music — Creator Production of Content

3,000 120 _ 4600 - 2300 _
TrendS Of 2,500 - 100 % 44400 - 2,200 %
Employment and 2000 o 2100
1,500 - 60 2 800 - 2,000
Wages by Sector
500 - 20 3.400 - 1,800
0 0 3,200 - 1,700
2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
s Employment  —e—Total Payroll = Employment  —#—Total Payroll

Distribution & Marketing
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c | =
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2,500 - 2,500
250 . 200
200 2,000 - 2,000
- 150
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100 - 100 4 000 1,000
50 - 50 500 - 500
0 -0 0 -0
2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
mmw Employment —e—Total Payroll Employment —e—Total Payroll
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Commercial Music Industry — Economic Impact Analysis

Impact Type  Employment Labor Income To::\adltxzadlue Output Org anization
Direct Effect 16,439 $531,376,572  $1,345156,922  $2,547,480,493 Live
Indirect Effect 3,665 $268,840,827 $381,061,808 $686,339,739 Performance
Induced Effect 2,823 $177,126,746 $313,318,172 $524,120,737 3,035
Total Effect 22,927 $977,344,145  $2,039,536,902  $3,757,940,969
Attendee off-site spending rough estimates Dlstrlbutl_on
& Marketing —+
- Impact Type Employment Labor Income To::\adlsgadlue Output 1,557
s § Direct 2,940 $106,565,028  $160,511,033  $276,229,170
< ® E Indirect 551 $40,050,385 $60,025,050  $110,876,624
= g Induced 663 $40,084,627 $69,232,696  $116,594,970
S & Total 4,154 $186,700,030  $289.768,779  $503,700,764
- Direct 3,532 $128,233,457  $191,410,003  $329,227,014
E_E g Indirect 654 $47,714,795 $71,581,038  $132,287,638
gg S Induced 79 $48,112,786 $83,098794  $139,947,099
= Total 4,981 $224,061,038  $346,089,834  $601,461,750
Production
of Content
7,989

Employment by Sector

Creator

10,308




Qualitative Research Findings

o Music communities/networks are the primary strength
e E.g., networks can accelerate businesses
o Pay/wages (esp. for performers) is the primary challenge

* Wages stagnant since 1980s
* Performers absorb costs (e.g. travel)
o Venue-related challenges

* All ages venues; rising costs; licensing; noise
ordinances/abatements; contracting; parking

o COVID-19-related closures

* Many challenges (performers/venues), some
opportunities (manufacturers)

17
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Opportunities and Strategies

O Establishment of an Oregon Music Office

O O

Interface with policy makers at local
and state levels

Coordinate with future researchers
and data collectors

Foster community building within
industry

Facilitate grant or permit applications

Assist in ordinance compliance or
contracting

Grants and incentives may be necessary

Ongoing research in both qualitative and
quantitative fronts to build on this
baseline study

Portland State

UNIVERSITY
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Thank you!
Jenny H. Liu, Ph.D.
jenny.liu@pdx.edu
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Figure 4 - Distribution of Gross Personal Income by Gender Identity (for 2022)

500
450
% 400
S 350
% 300
x 250
5 200
g 150
3 100
50

0 I_ me_ || - - = — - - . —

Less than $5000- $10,000- $15,000- $20,000- $25,000- $30,000- $35,000- $40,000- $45,000- $50,000- $55,000- $60,000- $65,000- $70,000 -
$4999 $9,999 $14,999 $19,999 $24,999 $29,999 §$34999 $39,999 $44,999 $49,999 $54,999 $59,999 564,999 $69,999 ormore

mFemale =~ Male mNon-binary mPrefer to self-describe
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Out-of-State Revenue as a % of Total Revenue Years in Business By Major Categories (Number of Responses)
(Number of Responses) 100

300
90

250 80

200

60

150
50
100 40
5 30
Il II Hm °

0
0
None (O%) 1%-25% 26%-50% 51%-75% 76%-99% All (100%) 10
® Musicians w/ Commercial Ventures ~ ® Musicians Only 0 II|_ - _ 1= _I I B I. B i I| N I._ | N I
Annual Creative Distribution Instruments Live Music Mixed-Use Music Music Music Production Professional
Music Services and Gear Venue Music Education Promotion Media Services
Festival Venue

= Not Yet Established = Established 2022 = 1-10 Years m11-25Years m26-50 Years ®51-75 Years
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Projected Average Hourly Average
sS0C Occu, Employment Growth Rate Wage Annual

Commercial Music — ceemr

Statewide  00-0000 Total, All Occupations 1,825,369 27% $29.55 $61,465.00
PY e ° 27-1019  Artists and Related Workers, All Other 146.74 115% $2525 $52,512.00
Growth Subsector Identification & o oo s | S e
& | 272042 Musiciansand Singers | 51496 220% $34.00 -
& : I I
g Entertainers and Performers, Sports and ) .
t - I A I : 272099 pelated Workers, All Other 4422 = s =
c c u p a I o n a n a ys I S 27-2012  Producers and Directors 1,353.9 41% $30.16 $81,443.00
27-4011  Audio and Video Technicians 416.81 163% $23.36 $48,562.00
27-4014  Sound Engineering Technicians 14711 115% $26.01 $54,117.00
' S Mot | | s
38-3021  Motion Picture Projectionist - 36,888.00
NAICS NAICS Industry Name Establishments Employment Growth LQ LQ Growth | Motion Picture Projectionists | -5 . -5 $ 36,
(2021) (2021) (2017-2021) (2021) (2017-2021) 49-2007  Audiovisual Equi Installers and Repai -s- -5 $22.50 $ 46,802.00
: " p s 49-9063 Musical Instrument Repairers and Tuners -5 -5- $20.98 $43,623.00
334310 ‘:n”d'ofa"ti Video Equipment 25 625 2% 2.48 19% s | | Agents and Business Managers of Artists ' '
anuracturing S3 131011 o e and Athletes ' 5 -5 $42.23 $87,837.00
. e L 1 " 1 ! —_—
423990 et Miscefaneous Durable 132 726 5% 066 20% 3 | 132011 Accountants and Auditors | 132408 17% $3849 | $80,089.00
All Other Consumer Goods a 27-1021  Commercial and Industrial Designers 363.48 84% $41.71 $86,761.00
532289 | oontal 108 559 0% 0.80 10% 27-1024  Graphic Designers 3,002.29 41% $28.30 $ 58,876.00
I Other Commercial and | 1 27-4021 Photographers 431.22 321% $26.57 $55,263.00
532490 |Industrial Machinery and 92 576 204 0.70 18% - 13-1121  Meeting, Convention, and Event Planners | 1,368.2 26% | $28.24 $58,742.00
Equipment Rental and Leasing 25-1121  Art, Drama, and Music Teachers, Postsecondary 903.6 17% == $90,108.00
541110 |Offices of Lawyers 2477 10,969 0% 0.79 13% | 25-308% _Teachers and Instructors, All Other | 2,255.68 | 5= -5 $64,538.00 |
541214 |Payroll Services 151 1,021 6% 0.41 11%, | 11-2032  Public Relations Managers | 909.52 | - $51.62 $107,383.00
541219 |Other Accounting Services 1,151 4,855 6% 1.33 15% | 271011 _|Art Directors [ 72004 | 2i7% $119,868.00 |
. . . | | 7 i i iali ,322.7 . 799,
541330 |Engineering Services 1.330 13,405 4% 0.93 15% o |_27-2031_Public Relations Specialists | 332272 | 7% 383.05 $68,799.00
- - - 187 —78 1 0 1> co 11-2011  Advertising and Promotions Managers. 322.44 7% $50.57 $105,184.00
041820 | Public Relations Agencies S £ " "
b 96 % =0 27-4032  Film and Video Editors 301.18 78% $28.48 $59,245.00
Promoters of Performing Arts 2 | I P T I T
L ! = 27-3011  BroadcastA nd Radio Disc Jock 199.98 26.36 $54,828.00
711310 |Sports, and Similar Events 86 1,068 3% 1.04 21% S A e ey | | = | 8
with Facilities a - 27-3099  Media and Communication Workers, All Other | 146.83 | 385% $23.84 $49,578.00
| 274012 Broadeast Technicians | 18131 -23% | $28.83 $59,977.00
Media and Communication Equipment Workers, All
27-4099 Other 198.69 -5- $27.42 $57,050.00
Entertai and R ion M Qers,
. 11-9072 Except Gambling . 239.54 -5- $33.56 $69,801.00
33-9032 Security Guards 8,914.62 28% $37172.00
First-Line Supervisors of Entertainment and
39-1014 Recreation Workers, Except Gambling Services S12.33 hd $25.92 $53,910.00
30-3031  Ushers, Lobby Attendants, and Ticket Takers 301.46 81% $32,918.00
39-3099 lél"l:eerr‘lainmeni Attendants and Related Workers, All 75.59 142% $41,612.00
| 43-3031 Bookkeeping, Accounting, and Auditing Clerks | 2271351 | 2% $23.20 $48,268.00
27-1014  Special Effects Artists and Animators 250.59 316% $44.50 $92,547.00
27-1027  Set and Exhibit Designers 65.81 -5- $39.16 233451.(!]
27-4015  Lighting Technicians | 102.02 | -5~ | -5~ 5=

Note: -s- rnear-is suppresse;i for confidentiality or insufficient data.
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